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KATY GOSHTASBI, PERSONAL BRANDING IN ONE HOUR FOR LAWYERS (2013), available at Jenkins Law Library. 
Book Chapters 
Carolyn Elefant & Nicole Black, Goal: Branding Yourself or Your Law Practice, in SOCIAL MEDIA FOR 
LAWYERS: THE NEXT FRONTIER 111 (2010), available at Biddle Law Library. 
Katy Goshtasbi, Personal Branding, in HOW DID SHE DO THAT?: MARKETING SUCCESS: WOMEN LAWYERS 
SHOW YOU HOW TO MOVE BEYOND TIPS TO IMPLEMENTATION 133 (Dee A. Schiavelli & Afi S. Johnson-Parris 
eds., 2015), available at Biddle Law Library. 
Keith Lee, Personal Branding Is Stupid, in THE MARBLE AND THE SCULPTOR: FROM LAW SCHOOL TO LAW 
PRACTICE 145 (2013), available at Biddle Law Library. 
Articles 
Kingsley Ugochukwu Ani, The 21st Century Lawyer: Challenges and Prospects (Feb. 20, 2018), available 
here. 
Shauna C. Bryce & Jared Redick, Branding & Networking: Rapid-Fire Career Development Strategies to 
Help You Reach the Top, 100 WOMEN LAW J. 42 (2015), available here (with Penn login). 
Hugh Duffy, Improve Your Online Leads through Google Authorship, 9(8) CPA PRAC. MGMT. F. 5 (2013), 
available here (with Penn login). 
Ilana Gershon, Selling Your Self in the United States, 37 POLAR 281 (2014), available here (with Penn 
login). 




Carol Schiro Greenwald, Build Your Career on Your Professional Brand and Personal Network, 86 N.Y. 
ST. B.A. J. 34 (2014), available here (with Penn login). 
Jay Harrington, Four Ways Lawyers Can Build Their Personal Brand in Today’s Digital World, 8(4) 
YOUNG ADVOCATES 1 (2018), available here. 
Nathan A. Hartman, Branding Yourself and Your Business through Community Service, 18 TYL 10 
(2013), available here (with Penn login). 
John Hellerman, Minding Your Firm Brand, 42 LAW PRAC. 52(2016), available here. 
L. J. Jackson, Build Your Brand, 39(5) STUDENT LAW. 30 (2011), available here (with Penn login). 
Sonia Lakhany, When Your Brand Needs a Hand: Marketing Tips from a Trademark Attorney, 35(4) 
GPSOLO 31 (2018), available here (with Penn login). 
Daniel J. Lair, Marketization and the Recruiting of the Professional Self: The Rhetoric and Ethics of 
Personal Branding, 18 MGMT. COMM. Q. 307 (2005), available here. 
Lucélia Largura do Vale et al., Personal Marketing in the Exercise of the Profession Lawyers in Cacoal 
City, Rondônia/Brazil, 6 INT’L J. ADVANCED ENGINEERING RES. & SCI. 131 (2019), available here. 
Megan Marrs, The First Step to Building Your Personal Brand, THE MUSE, FORBES.COM (Feb. 2, 2012), 
available here.  
Laura Perez, Finding Your Inner Personal Brand, SOCIAL MEDIA TODAY (Aug. 17, 2012), available here.  
Steven P. Vallas & Angèle Christin, Work and Identity in an Era of Precarious Employment: How 
Workers Respond to “Personal Branding” Discourse, 45 WORK AND OCCUPATION 3 (2017), available here 
(with Penn login). 
Gregorio E. A. Veza, Ignore the Noise in Your Head and Brand Yourself, 18(2) TYL 10 (2014), available 
here (with Penn login). 
Alan K. Vitberg, Does Your Firm’s Succession Plan Account for the Loss of Personal Brand Equity?, 6(10) 
CPA PRAC. MGMT. F. 5 (2010), available here. 
